
The total home improvement market (in nominal dollars) is projected to grow by 
4.2% in 2022 following strong growth trends in the last couple of years. The slower 

but steady projected growth in 2022 offers opportunities for manufacturers and 
dealers to continue selling products and gain profits. 

The slower pace could also be used as an advantage. Whether time is needed to 
restock items, evaluate what products are selling and which aren’t or even just take 

time to discover new brands or products, this steady pace could help companies 
regroup and think critically about the goals they want to meet in 2022.
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With both markets expecting to increase, it’s important for manufacturers, 
dealers and  distributors to properly prepare for this uptrend. As more people 

are looking for home improvement products, companies need to ensure they can 
meet those needs through sufficient product offerings, reliable availability and 

proper marketing strategies to ensure the company is a top competitor. 

Knowing this information allows manufacturers, dealers and distributors to 
stock up on the right products and departments. It also reveals what 
categories should be marketed more, so strategies can be adjusted 

according to what is most popular and profitable.

The consumer product category also reveals to pros what the top projects 
are most likely to be for 2022. Pros can see what services to market and 
what audiences to target, which could lead them to landing more jobs.
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As the only nonprofit organization dedicated to home improvement 
research, HIRI empowers our members with exclusive, ongoing home 

improvement data and information for making better business decisions. 
Members are the leading manufacturers, retailers and allied 

organizations in the home improvement industry.
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Consumer & Pro Market Uptrend

+2.6%
Consumer Market

+7.9%
Professional Market

Knowing what home improvement products are trending helps companies 
determine where to focus their product offerings and marketing efforts for 

optimal profitability. 2021 was a big year for home improvement projects, and 
the sales of home improvement products catapulted because of it.

But what about 2022? Will there be a continued upward trend? 
Are the same products in high demand? Keep reading to find out!

2021 saw tremendous growth. Sales of home improvement products were 
higher than estimated in our outlook back in August. The total home 

improvement market increased by 15.2%, up to $526 billion, which was 2.2 
percentage points higher compared to our previous estimate.

Strong professional market uptrend continues in 2022. When looking at the 
consumer market, sales in nominal dollars are expected to increase by 2.6% this 

year. In addition, professional market sales are expected to increase by 7.9%. 

1. Lawn and garden equipment

2. Dimensional lumber and boards

3. Doors and molding

4. Electrical supplies

5. Nursery stock and soil treatments

1. Dimensional lumber and boards

2. Doors and molding

3. Plywood and related products

4. Siding and exterior trim

5. Electrical supplies

Lawn and garden equipment

Dimensional lumber and boards

4% 8%6% 10% 12% 14% 16%0% 2%

Electrical supplies

Nursery stock and soil treatments

Doors and molding

2017-20212022-2026

COMPOUND ANNUAL GROWTH RATE

The top five consumer product 
categories are:

The top five professional product 
categories are:


